HISTORY 2000

1989 to 1992 Removal from the provisional building —

Founding of the Karlsruhe University of Arts Karlsruhe, Durmersheimer Str. 55 — to its present
and Design (HfG) — jointly with the location — Karlsruhe, Lorenzstr. 15 — which also
Center for Art and Media Karlsruhe (ZKM) - houses the ZKM

by Prof. Dr. Heinrich Klotz 2001

15 April 1992 Prof. Dr. Peter Sloterdijk is elected Rector of the HfG
Inauguration of HfG Karlsruhe after the death of Prof. Dr. Heinrich Klotz in 1999.

Prof. Gunter Rambow acted as provisional Rector.
2002

»Karlsruher Ikonotope 1992-2002¢,

Exhibition on the occasion of the 10th anniversary
of the HfG

Rector Prof. Dr. Peter Sloterdijk,
Vice Rector Uwe Hochmuth,
Vice Rector Prof. Volker Albus
(from left to right)

The KARLSRUHE UNIVERSITY OF ARTS AND DESIGN (HFG), which had started oper-
ations under its founding Rector Prof. Dr. Heinrich Klotz with the summer semester of
1992, conceives itself as an academic institution implementing a new synthesis of re-
search, teaching and experiment in the fields of art and science appropriate to the condi-
tions of an advanced industrial and information society.

The HfG takes up innovative impulses from 20th century university life — in particular
those originating from the Weimar and Dessau Bauhaus and from the Ulm Hochschule fur
Gestaltung, institutions with world-wide influence. But it also adopts unique new paths to
take up and carry on contemporary developments, in particular the intrusion of digital
technologies into artistic processes.

One feature of the HfG’s concept is to join — under an extended definition of the term »de-
sign« — the design disciplines with the new medial arts, with curatorial practice and art stud-
ies as well as with philosophy and media theory. The ruling didactic principle of the cours-
es at the HfG is project-based teaching, which is to combine the principles of learning by
doing with those of formally and informally organised knowledge transfer. The aim of this
training is to acquire not isolated expert knowledge but flexible and improvable skills in
the selected practical fields and their border areas. One main characteristic of the struc-
ture of the HfG’s academic staff is that the practical subjects are always taught by profes-
sors with temporary contracts. It is in this sense as well that the HfG considers itself a
»School of Independencex.

HfG and ZKM cooperate closely on a practical and institutional level, as required by the
founding concept. This has resulted in a unique creative field of force with a great variety
of connections between medial art, curatorial practice, research and teaching as well as
contacts to the business world, not to be found anywhere else.

In its 2008 evaluation report, the Wissenschaftsrat (German Science Council) acknowl-

edged the HfG's training concept to be excellent.




STUDENT STATISTICS AT THE HFG

Total 430
Foreign students 76
Art History/Media Theory 84
Communication Design 90
Exhibition Design/Scenography 41
Media Art 123
Product Design 92

(statistical data as per 1 Oct. 2007)

APPLICATION PROCEDURE
http://solaris.hfg-karlsruhe.de/hfg/inhalt/de/
Bewerbung

Applications

Student office

T +49.721.8203.2369 or 2371
gabriele.graf@hfg-karlsruhe.de
heidi.jagiella@hfg-karlsruhe.de

Qualification requirements

General or subject-restricted higher education
entrance qualification and proof of artistic
qualifications (no course entrance restrictions)

DEGREE PROGRAMMES

The HfG offers 5 programmes leading to a
Diplom and/or Magister degree. The stand-
ard period of study for the Diplom and Mag-
ister degree programmes is 9 semesters. A
doctorate is possible in the Art History /Me-
dia Theory theoretical degree programme.

— Art History/ Media Theory

— Communication Design

— Exhibition Design/Scenography
— Media Art

— Product Design

ART HISTORY/MEDIA THEORY

This programme’s double title signals its ambition to provide image as well as textual com-
petence. In contrast to usual art history courses, the programme at the HfG offers a sys-
tematic rather than a purely historical methodology. This teaching approach is character-
ised by analysing topoi of art within their history of ideas, by discussing sociology of art
and institution-related issues and by establishing a connection between the practice and
theory of art, with a focus on modern and contemporary art. The programme also addresses
aesthetic phenomena beyond art, such as the image worlds of mass media or product de-
sign. This breadth of subjects also results from the vicinity to their practical application,

thus offering a unique academic constellation.

COMMUNICATION DESIGN

Designing communication means to provide reality with a shape. This can result in books,
posters, websites, films, exhibitions or campaigns — and actions and objects or »design raw
materials« such as fonts, illustrations or photos. This department constantly focuses on its
students, who are prompted to contribute their skills to play a part in all areas of social
life. Numerous projects, workshops, seminars and lectures provide the students with op-
portunities to express and develop their individual positions. Co-operation with the indus-
try is offered constantly; designers from all over the world visit the HfG to work together
with the students. With an ever-changing, global society in view, the project-based pro-
gramme offers its students the opportunity to develop and fundamentally alter the field of
design beyond its conventional limits. The Communications Design department was among

the top group of Focus Magazine’s 2006 ranking for creative degree programmes.

EXHIBITION DESIGN/SCENOGRAPHY
The double task definition of this department takes account of the growing importance of
museal just as theatrical space and their respective design tasks in light of current cultural

developments. Both space types have the tendency to reach beyond their core institutions,

the museum and the theatre, and to extend into numerous fields of public, business and
private life. These include the design of public space (urbanistics), temporary architecture,
event design, trade-fair design, museum education, internet presentation, media-supported
performance, extended installation practice, film sets and costumes and game design. Cu-
ratorial practice, itself closely connected to the theoretical subjects of arts studies and me-
dia theory as well as to philosophy and aesthetics is also increasingly important in this de-

gree programme.

MEDIA ART

The Media Art department with its four sections film, digital media, video and photogra-
phy is the largest department at the HfG as measured by the number of students, of staff
and of courses offered. It is the academy’s artistic centre. Observers describe it as a
»unique artistic, intellectual and technical laboratory«. With its orientation towards state-
of-the-art technical processes, the Media Art programme at the HfG offers the opportunity
to start from an entirely contemporary concept of art. Nevertheless, the training of young
artists does not make any concessions to short-lived commercialisation. Apart from having
creative skills, HfG expects its students to be highly independent. The department’s activ-
ities are characterised by very close co-operation with the ZKM as far as practical work and
staff are concerned. The »1A18 Platform, initiated by Prof. Mischa Kuball (Media Art depart-
ment) and students in 2004, is used to generate current trends of contemporary art produc-
tion in project work and to develop them with the support of international co-operation.
The field of »Digital Art« has the character of a project-based programme focused on using
innovative technologies in a content-related way. In this field, students should research
relevant contents and forms experimentally, independently and creatively, ready to take
risks and to go beyond limits. Interactivity, Web 2.0, virtuality, data visualisation, 3D, music,

etc. are only a few of the many options practised.



Selection procedure

Portfolio pre-selection and qualification test
»Portfolio advice« is provided regularly for
all departments during the application period
For dates see: http://www.hfg-karlsruhe.de

ERASMUS EXCHANGE PROGRAMME
http://solaris.hfg-karlsruhe.de/hfg/inhalt/de/
Hochschule/8450

Annual exhibition »Sommerloch 2007«

PRODUCT DESIGN

The Product Design programme at the HfG is mainly oriented towards the continuously ris-
ing requirements of society for up-to-date design in the fields of mobility technology for
public space, working environments and private households. That is why this programme
regards itself as a discipline which has to deal intensively with the social change. React-
ing to global tendencies such as the increasing individualisation of life styles, changes in
living conditions and consumer behaviour and the so-called immaterialisation of the work-
ing world is of particular importance. The Product Design programme deals with the prac-
tical as well as the theoretical aspects of product design. Apart from teaching artistic, tech-
nical and methodical fundamentals, emphasis is placed on the development of an intuitive
and emotional approach to product design. This programme is particularly project-based,
thus training its students early and extensively to work independently. Graduates leave
with a thorough knowledge of production processes and materials but also with a pro-

nounced artistic profile.




POST-GRADUATE COLLEGIUM
http://kunstwissenschaften.hfg-karlsruhe.de/kolleg

ACADEMY LABEL
http://www.ichiigai.com

EU-FUNDED OASIS PROJECT
http://www.oasis-archive.info

FRIENDS OF THE ACADEMY
Gesellschaft zur Férderung der Kunst und
Medientechnologie e.V.

(Society for the Promotion of Art and Media
Technology)

http://www.foerdere.de

OTHER ACTIVITIES

Post-graduate Collegium

»Bild.Korper.Medium. Eine anthropologische Perspektive« (Image.Body.Medium. An an-
thropological perspective)

The »Bild.Kérper.Medium« post-graduate collegium financed by the Deutsche Forschungs-
gemeinschaft (German Research Foundation) has been part of the Art History/Media The-
ory department since October 2000. It provides funds for 12 doctoral scholarships from dif-
ferent departments and for an extensive academic programme; in charge are 12 professors
from 8 different disciplines. This programme includes colloquia, seminars, meetings and
international conferences. The collegium works in close co-operation with the universities
of Karlsruhe (Germany), Basel (Switzerland) and Heidelberg (Germany), as well as with re-
search institutes in Vienna (Austria), Paris (France), Florence (ltaly) and Chicago (USA). The
Post-graduate Collegium is presently in its second support phase, a third support phase for
another 3 years has been applied for.

Multimedia Studio

The HfG multifunctional studio is a unique combination of technical possibilities for a mul-
timedial use of video, film, sound, exhibition design, scenography, performance and digital
medial art. Interactive systems, internet and video projections are used in addition to
state-of-the-art sound and recording technology. With a size of 21x21x12 meters, it can also
be used for events; a sliding wall additionally permits its use as a stage with the academy’s
atria as auditorium. The studio is electronically linked to the whole house, and is thus a
workshop which already provides the solutions for the artistic requirements of the future.

»ichiigai« Academy Label
Ichiigai is an internet label for audiovisual productions and network radio operated jointly

by the academy’s academic staff and its students.

OASIS Archive

Within the scope of the Culture2000 pro-
gramme, the HfG received funds from the
European Union (EU) for its »OASIS Ar-
chive« project until 2007. The HfG was re-
sponsible for managing this international
project. Aim of OASIS is the networking of
already existing digital media archives at
meta data level. In addition to extensive
global research in distributed database sys-
tems, the system will permit the use of
multimedia contents (video, audio, data) in
an exhibition context. Curatorial tools are
developed for this purpose and streaming
technologies implemented to transport vid-
eo and audio contents.

Starting in 2008, the HfG will also work on
the successor project »\GAMA«.

Partners

AGH | University of Science and Technology,
Cracow (Poland)

CIANT | International Centre for Art and
New Technology, Prague (Czech Republic)
Les Instants Vidéo, Marseilles (France)
MONTEVIDEO | Nederlands Instituut voor
Mediakunst, Amsterdam (Netherlands)
ZKM | Center for Art and Media Karlsruhe
(Germany)

INTERNATIONAL CONTACTS
America

Bard College, New York (USA)

Asia

China Academy of Art, Hangzhou (China)
Kyushu University, School of Design,
Fukuoka (Japan)

Tongji University, Shanghai (China)
CAFA | Central Academy of Fine Arts,
Beijing (China)

Europe

Akademie der bildenden Kiinste,

Vienna (Austria)

Kunstuniversitat Linz (Austria)

The University of the Arts London (UK)
Estonian Academy of Arts Tallinn (Estonia)
Ecole Nationale Supérieure d’Art de Metz
(France)

Ecole Nationale Supérieure de la
Photographie Arles (France)

Ecole Regionale des Beaux-Arts,

Rouen (France)

ENSAD | Ecole Nationale Supérieure des
Arts Décoratifs, Paris (France)

HGK | Hochschule fur Gestaltung und
Kunst, Luzern (Schwitzerland)

HGKZ | Hochschule fur Gestaltung und
Kunst, Zarich (Switzerland)

Konstfack University College of Arts,
Crafts and Design Stockholm

(Sweden)

The University of the Arts London (UK)
UIAH | University of Art and Design
Helsinki (Finland)

Universita IUAV di Venezia (Italy)
Istanbul Bilgi University (Turkey)
Istanbul Technical University (Turkey)
Australia

College of Fine Arts / University of New
South Wales, Sydney

COOPERATION AGREEMENTS

A contract for the foundation of a common
research and teaching institute in Daegu
was signed with Keimyung University in
Daegu (South Korea) in the spring of 2005.
In addition to that, the HfG has been invit-
ed as one of 13 German Universities to co-
found the Korean-German Institute of Tech-
nology (KGIT) in Seoul, Korea.

The HfG has entered into extensive co-op-
eration agreements with the universities of
Heidelberg and Karlsruhe to supplement

its course offerings.






